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“We have reduced bonuses – but remained
the only ones.”





From „The Loyalty Effect“
(F.F. Reichheld, 1996)

 “[…] business loyalty has three dimensions –
customer loyalty, employee loyalty, and
investor loyalty – and that they are far more
powerful, far reaching, and interdependent than
we had anticipated or imagined.”

 “Loyalty is dead. On average, U.S. corporations
now lose half their customers in five years, half
their employees in four, and half their investors
in less than one. We seem to face a future in
which the only business relationships will be
opportunistic transactions between virtual
strangers.”




